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Azerbaijan's GDP in                        

January-September 2002 
 
At the enc of the 9-month period, GDP made 
up 20,129.9 billion manats, including 3,053.6 
billion manats in September. Real growth of 
9.8% was achieved mostly in the construction 

sector, where added value increased by 170%. In industry and 
agriculture, the growth of added value made up 3.8% and 4.5%, 
respectively. In dollars, GDP made up $4,151 billion in the reported 
period, up $184 million from the 2001 period.    
 
The high speed of growth in the construction sector impacted on the  
GDP as expressed in the growth of the share of the construction sector 
and appropriate reduction of other sectors' share. Price factors are also 
impacting on the changes. Industrial manufacturers price index has 
decreased by 4.6% against the 2001 period. According to the State 
Statistics Committee, in terms of added value, the deflator in the 
industrial sector made up -4.5%. Mostly under the impact of industrial 
prices, the GDP deflator was -0.2% in nine months of 2002. 

GDP per capita made up 2,496,600 manats for 9 months (+9.0%). In 
dollars, GDP per capita was $514.8 for the period, up only 3.5% from a 
year ago. The difference in the growth in estimations in manats and in 
dollars is caused by the reduction of manat's exchange rate. 

GDP by sectors, % in total (Jan-Sep 2002)
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Websites                      

//lnweb18.worldbank.org/essd/essd.nsf/Agroenterprise/ent_surveys- 
This is one of the World Bank’s web sites that explain how to conduct
agricultural   enterprise survey. Useful for BDS practitioners. 
  
www.mixmarket.org- This new software provides access to a world
of information on MFIs, Networks and Funds investing in micro
finance. Facilitates exchange and investment flows, promote
transparency and reporting standards.  
With the Better Understanding                
of the New Frontier… 

an of Azerbaijan Micro-finance Association (AMFA),
ammadov, and the secretary of AMFA, Jhale

va, took part in the SEEP Network’s annual meeting
shington, DC, on October 28 – November 1, 2002. The
erprise Education and Promotion (SEEP) Network
unites 54 North American private and voluntary
ns that support micro and small enterprise programs in
 countries. The Network’s mission is to advance the
f small and micro-enterprise development among its
heir international partners and other practitioners.   

EEP’s tools is the Technical Assistance and Action
roject (TAARP) for collaboration with national micro-

tworks. This year AMFA received a 3-year award from
nder this project, SEEP will assist AMFA and 9 other
rldwide networks to: 

 demand-driven services; 
e dissemination of micro-finance best practices; 
 monitoring, benchmarking and transparency of micro-
ustry; 
nt the members’ interest to governments and donors. 

 five days were devoted to strategic planning meetings
atic workshops for the ten selected micro-finance
Azerbaijan, Ecuador, Ethiopia, Ghana, Guatemala,
r, Mexico, Nicaragua, Pakistan, Peru, the Philippines,
ganda and Zimbabwe. These meetings provided an
 for the networks to dialogue with each other, share

ces, and plan future collaborative activities with SEEP
ther.  

resentatives also took part in SEEP’s general meeting
ed reports presented by board members, attended the
for the election of new board members, and were guests
discussion. The remaining two days were spent in
 devoted to different technical aspects of micro-finance
development.  In particular, the following topics were

in-depth: guiding principles on regulation and
 of micro-finance; applicability of consumer protection

inance, poverty lending and financial self-sufficiency;
outreach, cost-effectiveness and sustainability of

erformance monitoring and benchmarking.  

resentatives used this opportunity to advertise both the
d the association and to build good working relations
rominent figures that attended the event. Meetings and
 were held with Dana de Kanter, Executive Director of
Network, Sharyn Tenn, Program Manager for Network
nt Services of the SEEP,  
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Contributors to this issue of Economic Opportunities Bulletin are: 

Robert  Stocker Chingiz Mammadov Ramil Maharramov Elchin Alimardanov 

Mary McVay, Coordinator of the SEEP Business Development 
Services Working Group, Suleyman Namara, Executive Director of 
the Association of Micro-finance Institutions of Uganda, Grzegorz 
Galusek, Executive Director of the Micro-finance Center for Central 
and Eastern Europe and NIS. 

 
During these meetings AMFA representatives emphasized that 
prospects for the development of micro-finance and BDS services in 
Azerbaijan are very positive. Currently, despite some bureaucratic 
obstacles, as Mary McVay admitted, Azerbaijan is much more 
advanced in business development services. This should open a new 
perspective for further cooperation between SEEP and Azerbaijan, 
with Azerbaijan having the potential to become a key player in the 
region. 
 
AMFA representatives returned to Azerbaijan with the good ideas 
and better understanding of the ways to develop Azerbaijan Micro-
finance association and BDS. The software, printed materials, 
respective websites and personal contacts with the leading 
specialists in micro-finance and BDS will serve as a basis for 
creation of AMFA’s Resource Center. This Center will be available 
to AMFA members and all those interested.  

 
 
 
 
 

49% OF AZERBAIJAN'S 
POPULATION IS BELOW THE 

POVERTY LEVEL 
 

According to the Poverty Reduction and 
Growth Facility of Azerbaijan for the years 
2002-2005, 49% of the country's population is 

below the poverty level, Azer-press learned from Minister for 
Economic Development Farhad Aliyev. The PRGF was adopted at 
the national conference that was organized on 25 October. 
 
According to Poverty Reduction Strategy Paper, the poverty level in 
Azerbaijan is an income of AzM 120 thousand per capita per month. 
Six months after the Program activities start, the poverty reduction 
process will be monitored to determine the reduction tendency and 
to reassess poverty level by 2005. The Government hopes that the 
implementation of the Poverty Reduction program for 2002-2005, 
with the assistance of the global community, will help to reduce that 
percentage further. 
 
The cost of the PRGF initiative is estimated at $3 bn, $1.7 bn of 
which must be borrowed abroad. Azerbaijan requested up to $1 mn 
from international donors toward the poverty reduction monitoring, 
as well as organization and technical maintenance of this process. 
 

 
 
 

 
Agribusiness Subsector Assessments 
 
As we have promised this time, we will 
describe first steps of the sub sector 
assessment, which help practitioner to 
establish initial understanding. 
 

 
Step 1. Define Subsector for study. This can be a very important 
step, even though in most instances the country and/or donor have 
already selected the subsector(s) to be studied. This was the case in 
the Morocco Agribusiness Promotion Project (MAPP), where 
USAID and the Government of Morocco had identified eight 

subsectors to be studied prior to project implementation.  
 
In some instances, the subsector will not be clearly identified or 
defined and data must be collected that provides an overview of 
those working in the Agriculture Sector. The objective of this 
overview is to identify sub sectors where interventions are likely 
have the largest payoff and lead to large-scale sustainable growth.  
 
In order to obtain an overview of the sector, data should be collected 
that reflects the size of the different markets in the subsector, as well 
as growth prospects and target groups of those markets. Typical 
sources of data are population surveys, national accounts, labor 
force surveys, previous studies by multilateral Banks and/or NGOs, 
consumption studies, trade statistics and key informants. Selection 
and definition of the subsector is generally made prior to any 
fieldwork, although some rapid reconnaissance may be conducted to 
fill information gaps or provide supplemental data. 
 
Step 2. Familiarization with the subsector. Once the subsector(s) 
has been selected the principal functions, technologies, participants 
and product flows must be identified. The following questions 
should be answered:  
 

 What are the main functions in the subsector?  

 How does the product flow from raw material through 

producers and ultimately to the consumer?  

 What types of technologies and scales of production compete in 

each function?  

 At what points do small and large enterprises compete? 

These questions can be answered through a combination of research 
and fieldwork. Participants, as well as knowledgeable observers, 
should be interviewed. Interviews can be open-ended or structured 
and should include the following questions: (1) Where do you get 
your raw material? (2) Who do you sell to? (3) Who do you buy 
from? (4) What technology do you use? Why? (5) What changes 
have occurred in your industry? In addition questions about prices, 
profits and returns can be asked. In Morocco, important information 
was obtained about the olive subsector by interviewing local 
participants, Spanish and French Processors, the World Olive 
Council in Madrid and British and German Brokers.  
 
It may be useful here to roughly sketch a diagram of the subsector. 
First, it can be a useful tool for getting information. Many people 
may not be willing to give personal information, however most will 
be more than willing to tell you where you are making erroneous 
assumptions. Secondly, it will provide a foundation for the 
preliminary subsector map. 
 

USAID-AHAP 
 
The Azerbaijan Humanitarian Assistance Program (AHAP) is 
funded by the United States Agency for International Development 
(USAID).  This funding is from the people of the United States to 
the People of Azerbaijan to reduce human suffering in conflict-
affected areas of Azerbaijan.  AHAP is managed by Mercy Corps, 
and seven U.S based organizations: Adventist Development and 
Relief Agency, CHF International, International Rescue Committee, 
International Medical Corps, Pathfinder International, Save the 
Children Federation and World Vision International implement 
community based projects in primary health care, credit and 
business development services and community development.  
AHAP activities are implemented in over 23 cities and rayons of 
Azerbaijan.      
       

PROGRAMS 

EO Program Tools  

Sources used: 
‘Sharg” & “Profile” 
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